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RETAIL BY 

YOU 
LONDON'S H A R V E Y S FURNITURE ROLLS OUT A 

REIMADINED STORE DESIGN TO A C C O M M O D A T E C U S T O M E R S 

OF ALL ENGAGEMENT PREFERENCES. 

By Kaileigh Peyton, Associate Editor 

C
OMBINING EASY-TO-NAVIGATE 

p r o d u c t c o l l e c t i o n v ignet tes , 

d i g i t a l s t o r y t e l l i n g too ls a n d 

inter ior design inspirat ion, the London-

based Harveys Furni ture ' s U.K. r o l l o u t 

is w h a t Pinterest - inspired home decor 

dreams are made of. 

The concept, created by je+1 (London), 

aims to introduce the brand's four new 

eclectic collections: Moda, Bay Leather 

Republic, A t Home, and its flagship line, 

Sofas by You. The la t ter offers a t r u l y 

made-to-measure experience - offering 

5000 possible combinations, down to the 

size, style, range, textile and color - driving 

customers into the store to custom-design 

their unique furnishings. 
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TOP Each of the brand's 
collections are showcased 
in a dedicated portion of the 
store. This one, spotlighting 
the Sofas by You collection, 
includes a design workstation. 

ABOVE Part of the Sofas 
by You vignette, swatches 
are draped on wall 
hooks to merchandise 
the line's customization 
capabilities. 

For a full list of suppliers, go to vmsd.com. 

Putting the collections' brand stories at the heart 
of the design was integral to the approach, says Jarod 
Griffiths, associate designer, je+1. As a customer enters 
the store, they are immediately introduced to the four 
capsule collections, with the corresponding zones 
dedicated to each range meeting at the center, where 
digital content ties together the Harveys brand values. 

The sometimes-intimidating "hard-sell" approach 
of upholstery brands inspired the simplification of the 
purchasing process for Harveys, explains Griffiths. Engi­
neered for both independent and consultation-seeking 
customers alike, the store eases the journey with cus­
tomization options laid out for exploration, and associ­
ates are also on hand for additional guidance. Swatches 
are brought to life by way of conveniently placed com­
puters that also create an "endless aisle." 

"By allowing a customer time to learn about the 
brand and their product in store, [they] begin to have 
trust in the brand and make choices on their own, 
[and] they will then be more receptive to discussion 
with the staff," Griffiths says. 

In its new rollout, Harveys is arming customers 
with the means to create their own aspirational living 
spaces by combining basic merchant principles with 
forward-thinking solutions that illustrate the need for 
retailers to offer well-rounded in-store experiences. 
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