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S O L O M O C e n t r a l 
A roundup oí social, local and mobile marketing activity at retail 

Dan Ochwat, on the So-Lo-Mo beat 
since 2011, served as an editor of Shopper 
Marketing for nine years. Send comments 
and So-Lo-Mo news to solomo@p2pi.org. 

SOCIAL 
There we re m o r e t h a n 7.5 m i l l i on d o w n l o a d s o f t he P o k e m o n Go a p p in t he 
Un i t ed States as o f late July. Deve l oped by Niant ic Inc., t h a t a p p has seen 
dai ly usage t h a t has r iva led t h a t o f Twi t te r , w i t h m o r e t h a n 6 0 % o f p e o p l e 
w h o d o w n l o a d e d t he a p p us ing it dai ly, a cco rd ing t o on l i ne research c o m ­
pany S imi larWeb. A n d p e o p l e have used it t o t he t u n e o f 43 m inu t e s a day o n 
average, says S imi larWeb, surpass ing 
users o n Ins tagram, Snapchat a n d 
Facebook Messenger. It's obv ious 
w h y brands a n d retai lers w o u l d seek 
ways t o g e t i nvo l ved , b u t Niant ic i tself 
a n n o u n c e d in a Financial Times a r t ic le 
t h a t it w o u l d be ro l l i ng o u t sponso red 
locat ions , g i v i n g brands a chance t o 
pay t o be a loca t ion inside t he a u g ­
m e n t e d real i ty g a m e and ge t cha rged 
o n a cost-per-click m o d e l . A l ready, 
o rgan i c y o g u r t b r a n d S tony f ie ld Farm 
has de l i ve red t a r g e t e d ads t o users 
w h o we re near a PokeStop. The b r a n d 
w o r k e d w i t h Ak i Techno log ies , Or­
lando, F lor ida. An o p t i o n fo r retai lers 
is t o "Lure " users t o a store f o r a sho r t 
a m o u n t o f t i m e t o catch P o k e m o n . 
GameStop has been d o i n g t h a t f o r 
near ly 200 stores. 
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... playing president. 

A d d i n g t o th is year's e l e c t i on fever, Toys " R " Us execu ted a f u n , social 
c a m p a i g n l o o k i n g t o e lect a ch i l d b e t w e e n t h e ages o f 9 a n d 14 t o be 
the i r "Pres ident o f Play." Parents n o m i n a t e d the i r ch i l d w i t h a sho r t 
v i d e o at ToysrUs.com/PresidentofPlay, and th ree we re t o be se lected 
as semif ina l is ts t o t h e n c o m p e t e in a pub l i c vo te for t h e t i t l e o f Presi­
d e n t o f Play. The w i n n i n g ch i ld ho lds t h e t i t l e f o r one year and is used 
t o play, rev iew and r e c o m m e n d toys t h r o u g h o u t t h e year. The g i g w i l l 
he lp fue l t h e retai ler 's social e f fo r t s t h r o u g h o u t t h e year. In a d d i t i o n 
t o Tw i t t e r posts and social med ia ou t r each , Toys "R" Us p r o m o t e d 
t h e contes t t h r o u g h ema i l , o n its h o m e p a g e a n d w i t h a nat iona l and 
reg iona l PR e f fo r t . 

Who l e F o o d s is w o r k i n g t o m e r g e emoj is and cha tbo t s t o he lp 
shoppers in its stores f i gu re o u t w h a t t o make for d inner . W h e n 
a c o n s u m e r looks u p W h o l e Foods in t he Facebook Messenger 
app , she can send a message t o t h e c h a t b o t t o g e t rec ipe ideas. 
A user can send an e m o j i o f an i n g r e d i e n t and receive recipes 
w i t h those e l emen ts i n c l uded , t o o . W h o l e Foods is us ing a 
p l a t f o r m f r o m Conversable , Dallas, t o manage t he art i f ic ia l 
in te l l igence c o m m u n i c a t i o n . 

. artificial intelligence. 
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... proximity notifications. 

C V S / p h a r m a c y r e p o r t e d l y was o n e 
o f t h e f i rst retai lers t o test Goog l e ' s 
Nearby beacon t e c h n o l o g y , w h i c h e n ­
ables t h e retai ler t o send no t i f i ca t ions 
t o CVS a p p users w h e n they ' re near 
a store, n o t j us t inside near a beacon . 
The e x a m p l e used by Goog le in a b l o g 
was t h a t CVS cou ld send a no t i f i c a ­
t i o n t o an a p p user, t e l l i ng t h e m t o 
p r i n t p h o t o s f r o m the i r p h o n e at a 
CVS that ' s close. The Nearby fea tu re 
also sends no t i f i ca t ions o f apps an 
A n d r o i d user may w a n t t o d o w n l o a d 
t h a t c o u l d be useful as t h e y a p p r o a c h 
a l o ca t i on . For examp le , d o w n l o a d t h e 
Un i t ed Air l ines a p p be fore b o a r d i n g 
a f l i gh t . 

LOCAL 
Denver-based Ibot ta has s t ruck a pa r tne r sh ip w i t h Jo-Ann S tores a n d its m o r e 
t h a n 850 stores t o p rov ide cash back rewards fo r I bo t t a a p p users. Jo-Ann w i l l use 
Ibotta 's n e w Dynamic S e g m e n t a t i o n p l a t f o r m and CRM data t o run persona l ized 
c o n t e n t t h a t is t a r g e t e d based o n h o w shoppers in terac t w i t h c o n t e n t and the i r 
prev ious b u y i n g behav ior . The pa r tne r sh ip is in te res t ing , t o o , because Jo-Ann's 
spec ia l ty crafts stores have a b i t o f a r e p u t a t i o n as a " g r a n d m a q u i l t i n g store, " 
accord ing t o a rep at I bo t t a , b u t c r a f t i ng has actua l ly b e c o m e p o p u l a r a m o n g M i l ­
lennials , per M i n t e l . A mu l t i yea r pa r t ne r sh ip w i t h Ibo t ta is pa r t o f a g r o w i n g e f f o r t 
t o reach Mi l lenn ia ls by Jo-Ann. 
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MOBILE 
I n t r o d u c i n g " Beaumoj i , " f e a t u r i n g m o r e t h a n 
130 n e w emoj i s f r o m L 'Oreal USA t o g ive m o ­
bi le users a m o r e a n i m a t e d way t o t a l k a b o u t 
sty le t r ends . Users d o w n l o a d t h e Beaumoj i 
k eyboa rd in t he a p p store. Emoji looks are 
ca t ego r i zed by beau t y t r ends , l i festy le t r ends 
a n d also b rands such as Urban Decay Naked or 
Maybe l l i ne New York Great Lash. In accordance 
w i t h t h e l aunch o f t he e m o j i b o a r d , L'Oreal ran 
a social contes t ask ing consumers t o des ign 
the i r o w n b e a u t y e m o j i . Se lected by a pane l 
o f b e a u t y advisors, t h e w i n n e r was sent t o t h e 
Beautycon fest iva l in N e w York t o have her 
Beaumoj i revealed at an even t o n stage. 

... animated style. 
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This past holiday season, a customer 
forgot to order hardware for their 
holiday graphics. In just 24 hours, we 
received two truckloads of graphics 
from their printer, re-packaged them, 
along with all the required hardware, 
and shipped them to over 1,400 retail 
locations — enabling our client to relax 
and ring In the new year. 

Solved. 

Kinter Is a family business 
obsessed with making 
retail display easier 
for our customers 
800.323.2389 I klnter.com/solved 

A Canadian o u t l e t mal l used t h e p o p u l a r i t y o f v i r t ua l real i ty t e c h n o l o g y t o b r i n g 
in shoppers f o r t h e back-to-school s h o p p i n g season. D ix ie Out l e t Mal l , Missis-
sauga, Onta r io , set u p w h a t t h e y ca l led a "VR A d v e n t u r e L o u n g e " t h a t ex is ted fo r 
a f e w weeks f r o m A u g u s t t o September . The l o u n g e gave shoppers a chance t o 
t r y o u t a Samsung GearVR headset . Each w e e k pa r t i c ipan ts w o u l d be taken i n to 
d i f f e r en t t h e m e d exp lo ra t i ons like a deep-sea e x p l o r a t i o n , f o r examp l e . The idea 

b e h i n d t he l o u n g e 
was t o exh i la ra te and 
b r i n g some f u n ene rgy 
t o t h e mal l since t he 
back-to-school season 
can be stressful a n d 
expens ive . Guests w h o 
v is i ted t h e l o u n g e we re 
en te red i n to a d r a w i n g 
fo r a $500 back-to-
school s h o p p i n g spree. 

... VR lounge. 

A l i b a b a Group 
. VR shop. 

China-based A l i b a b a 
has t aken a n o t h e r step 
t o w a r d o p e n i n g a v i r t u ­
al rea l i ty shop t h r o u g h 
its e-commerce site. 
In t he sp r i ng , A l ibaba l aunched its G n o m e Mag ic Lab t o l ook i n to VR, t h e n in July 
d e m o e d fo r select med ia a VR shop w h e r e on l i ne buyers w e a r i n g a VR headset 
w i t h the i r m o b i l e p h o n e cou ld b rowse and shop a v i r t ua l store. In t he v i r t ua l store, 
a robo t i c store associate g u i d e d shoppers t h r o u g h t h e store and r e c o m m e n d e d 
p r oduc t s , a c co rd ing t o an ar t ic le in Internet Retailer. Reports say t h e e-commerce 
c o m p a n y is l o o k i n g t o make VR s h o p p i n g accessible by t h e e n d o f t he year. 

m a s t e r p a s s 

M a s t e r C a r d l aunched w h a t it 
calls an o m n i c h a n n e l d ig i t a l pay­
m e n t service because it is l i nk i ng 
users t o buy w i t h i n a m o b i l e a p p 
e i the r o n l i n e o r in-store. The n e w 
d ig i t a l p a y m e n t service ca l led 
Masterpass inc ludes t h e ab i l i t y 
t o t a p a p h o n e t o a reader in 
a store such as BJ's Wholesa le 
C lub and a range o f food-serv ice 
loca t ions . The system also gives 
users t he ab i l i t y t o pay t h r o u g h 
p a r t n e r i n g o n l i n e merchan ts 
like Lord & Taylor or by l i nk i ng 
u p w i t h i n m o b i l e apps like t h e 
Exxon M o b i l e Speedpass for 
qu i ck purchases. Masterpass 
is said t o be avai lable in m o r e 
t h a n 5 m i l l i on retail stores w h e r e 
shoppers can t ap , pay and leave. 

. tap, pay and leave. 

http://klnter.com/solved

