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Beyond the Meme:
How to Reach Millennials

\ | Please silence your devices.
Audio recording Is prohibited.
What do you think? Rate this session in the app!

Session Recap: retailsdigitalsummit.nrf.com/recap



http://retailsdigitalsummit.nrf.com/recap

BEYONDMHE MEMIE

OW 10! RH l]llllE[E][E]




Hunter Thomas Gabbi Baker

PwC Advisory Ogilvy & Mather
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Millennial Sh(}ppers Don’t Fit the Norm  Millennials Are Big Credit Card Users After All

Helping Bosses Decode Millennials And Shopping: How Retailers Are
Millennials—for $20,000 an Hour Missing The Mark

Brands Woo Millennials With a Wink, an Emoji or Whatever It Takes

Millennials aren't spending money like their parentsdid Millennials Have Taken Over
Retail: Now What?

Millennials Trust Big Retail Brands the Most  Tying to Pin Down the Mosaic of Millennial Tastes

Most Millennials Don't Truﬁt.Big Luxiury Why Text Message Marketing Millennial Moms (And Dads)
3rands and Brands are laking Notice  Works on Millennials Bringing Back The Art Of

Millennials are not OK with using emoji1 at work (ouponing

Study: Millennials Are the Most Why Emoji Are Suddenly Millennials are ‘unstructurec

Brand-Loyal Generation Acceptable at Work shoppers’: new study
Study: Brand loyalty not such  Survey: Millennials don't save, but love 'impulse shopping’
a biggie for millennials The real reason so many millennials are living at home

Bae on fleek! Social media leads ‘rapid’ change in English language #shoporgl6



3 8
million years old triflion

largest population from adulthood to purchasing power,
cohort Iin the US parenthood commanding spend

Source: Pew Research, Goldman Sachs, Rackspace #S h O p O rg 16



Up & Comers Eclectics

Source: Interbrand Design Forum==



Sometimes it’s hard
to connect the dots.



| want consistency across channels

| want content that engages me—not pushes me to buy

| want to shop right here, right now

| want this specific to my needs (which you should know)

If | ike you, | want a relationship

#shoporgl6



| want consistency across channels




2 1IN 3 millennials

use mobile apps when
shopping In-store

555555 . CFI Group #shoporgl6



Mobile apps can both draw
customers in-store and assist their
shopping experience once inside




Store-based digital platforms, like
Interactive displays or autonomous
robots, extend the service offering
at large format retailers




| want content that engages me,

not pushes me to buy




37+

of millennials

are more likely to buy If the
content Is not salesy

Source: Newscred #shoporgl6
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streamed runway shows shoppable

to capture impulse buys




New tech platforms like Olapic

and Curalate help brands,
shoppers, and influencers make

user content shoppable




| want to shop rignht

here, right now




62

of millennials

use smartphones for
shopping because they can
do It anywhere, anytime

Source . Research at Facebook #ShOpOl‘QlG



Socilal platforms serve as
marketplaces with in-app purchasing
and seamless payment options




Messaging platforms have
evolved beyond group chat, now
automating sales assistance

Hi Ali! Our community of experts
helps you discover the best
products for you and your home.

What can we help you with? Pick
one of our top categories or type
an emoji & 4 to shop.

This Week’s Picks
Our top picks, curated by experts.

See recommendations




| want this specific to my needs

(which you should know)



are willing to provide their personal
preferences but expect it will lead to a
hyper-targeted experience

#shoporgl6



ITUASE

Beauty retailers are linking
customer data from purchases
and explicit preferences for
more relevant recommendations




Many activewear brands are
tapping into multiple external
data sources for personalization




If | like you, | want a relationship




more willing than boomers to pay a
premium, If they earn loyalty points

Source: Bond Brand Loyalty

#shoporgl6



Loyalty programs that are easy to
use, accept all payment types and
can be accessed in multiple forms




Major fast casual food and drink
retailers are leveraging mobile
apps for integrated payment,
loyalty rewards, and ordering




| want consistency across channels
Align systems and capabilities to deliver a seamless brand journey

| want content that engages me—not pushes me to buy
Deliver brand authentic content that 1s creative and commercial

| want to shop right here, right now
Make shopping convenient by integrating with new channels

| want this specific to my needs (which you should know)
Leverage data to personalize the experience

If | like you, | want a relationship

Build loyalty with ease of use and relevant offers
#shoporgl6



“We may not understand millennials,
but as God is my witness, we’ll take their money.”

Source: The New Yorker #S h 0 p 0 rg 16
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Beyond the Meme;

How to Reach Millennials
@gabbibaker @whunterthomas

Millennials love feedback and doing good...

Rate this session in the mobile app and NRF L/LQ/O/ U«J"gl.a@’
will donate $2 per unique rating to Girls Who
Code, a non-profit organization dedicated to

closing the gender gap in technology.
#shoporgl6






