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' Introduction

Ronald Dod

e Here to give you my top secrets.

e CEO of Visiture

e Focused on Search Marketing for Retailers.
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' #1 RankBrain & Human Behavior

“Of the “hundreds” of signals (Google uses to rank
pages for a given search query), RankBrain has
become the third-most important.”

Bloomberg Article with Senior Research Scientist with Google
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http://www.bloomberg.com/news/articles/2015-10-26/google-turning-its-lucrative-web-search-over-to-ai-machines
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' #1 Human Behavior & RankBrain

Pre-RankBrain Era
Companies &
Algorithms Decided
Search Results

EEZE RETAILS 25t

9/26/2016

SMX Advanced Keynote 2016

#shoporg16

Post-RankBrain Era
Consumer Behavior &
Algorithms Decided
Search Results
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http://marketinglandevents.com/smx/advanced/

#1 Human Behavior & RankBrain
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#1 Human Behavior & RankBrain

Click Through Rate (CTR) =

Call to Actions (CTA) + Meta Information =

EXXA RETAILS 25

IMEC Experiment Source

Higher Positions

Higher CTR
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https://moz.com/rand/queries-clicks-influence-googles-results/

' #1 Human Behavior & RankBrain

Examples of Meta Optimization:
e #1[Insert Title Here] (If Applicable/True)
e [Main Keyword Phrase Here] - Free Shipping
e Get the Best [Main Keyword Phrase Here]

9/26/2016

e [Understand|Shop|See|Visit|] [Main Keyword Phrase Here]

e [Main Keyword Phrase] [Insert Product/Brand Differentiators]
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' #1 Human Behavior & RankBrain

SHORT CLICKS (POGOSTICKING)
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#1 Human Behavior & RankBrain

How to Get High Quality
Backlinks (Without Guest
Posting)

m @ by Brian Dean © Last updated Sep. 02, 2016

f You already know that the only way to

Q move your site to the top of Google is to M of;/ Elq! I-GI OMDA N

build high quality backlinks (and lots of
them).

That much is clear.

But how do you find authoritative sites that
might want to link to you?

And how do you get them to actually add your link...without
bribing them with a guest post, link exchange or cash?

Well, that’s exactly what I'm going to share with you in today’s blog post.

m RETAIL’S Eb‘iﬂﬁ% /\ #shoporg16

#1 Human Behavior & RankBrain

| How to Get High |Quality
Backlinks (Without Guest
Posting)

m @ by Brian Dean © Last updated Sep. 02, 2016

f You already know that the only way to

Q move your site to the top of Google is to M of;/ Elq! I-GI OMDA N

build high quality backlinks (and lots of
them).

That much is clear.

But how do you find authoritative sites that
might want to link to you?

And how do you get them to actually add your link...without
bribing them with a guest post, link exchange or cash?

Well, that’s exactly what I'm going to share with you in today’s blog post.

m RETAIL’S Eb‘iﬂﬁ% /\ #shoporg16




9/26/2016

#1 Human Behavior & RankBrain \a ﬁ
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#1 Human Behavior & RankBrain \a ﬁ

Tactic 1 - Simple Conversion Tactic 2 - Optimizing for usability
Rate Optimization (CRO) for factors such as bounce rate, time
Category Pages (or landing on page, and more.

pages) based on keyword

rankings.
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' #1 Human Behavior & RankBrain
4 CATEGORIES OF SEARCH INTENT

>
e
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NAVIGATIONAL

INFORMATIONAL

' COMMERICAL INVESTIGATION

' #2 Keyword Assimilation & Topical Behavior
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#2 Keyword Assimilation & Topical Behavior : a
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#2 Keyword Assimilation & Topical Behavior ‘
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#2 Keyword Assimilation & Topical Behavior

“Pumps” keywords are
scattered throughout
the search results for
“womens heel” search

query.

EXXA RETAILS 25

#2 Keyword Assimilation & Topical Behavior

Social data, backlinks,
and more decide to put
these pages higher than
pages focused on
“womens heels”
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S G womens hesls - Go. x

€ -+ € | & htps//wwwgoogle.com/search?q=womens « heelsrlz=1C1CHBF_enlUS691US691&0q

Google  womens hests .

SamEdelman  Nasty Gal Tabe  Dokce Vita Thde Katuralizer Sebrey

Yordey Lace  the Stap Sanduis Flosi Pat  Campbel
$10.00 $68.00 5100 s3899 $130.00
Shopbop Nasty Gal Shophop. Naturafzacco  Utban Ouefiters

Pumps & Heels - com
W shoedazzse co
Look Chicin These New D
Tke the Style Otz
15t Pae $10

Pumps & Heels Women's Shoes | DSW.com

s 5w o/ Womans-Shocs-Pumps.-ant-Heels/_-2735 =

i sippin and e prces o Purape & Heos Worsen's Shoes 3 DSW com
KO8 Low Hoal PungsHigh Hool Pumps Wedges - Platioms Paevgs

Women's Pumps | Nordstrom
shop.noedstram.com + Women » Snoes » Nordstiom +

Free shippig on women's Hof heets and pumps ot Ndstsom com Ship segbacks
Poop toes & ks rom the bt beancs. Toaly e shigpng

Heels for Women, Lace p Heels, High Heel & Peep Toe Pumps
DS N U Comcaegones/1T9 Maes i

s soasecs hotestbigh hee! sves: Wedges, pemp. peep ows

Women's Dress Shoes & High Heels for anen | Steve Madd,
2 >
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Pumps & Heels Women's Shoes | DSW.com
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' #2 Keyword Assimilation & Topical Behavior 7 ‘ ‘

Content centered around multiple topics &

keywords assimilates your webpages to more search
queries.

Have a more broad keyword focus on specific pages
(categories, products, or landing pages).
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' #3 Content Creation and Promotion Strategies

A Y

Senior Strategist at Google Quote - Search Engine Land

EEZS RETAIL'S 25t - #shoporg16
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http://searchengineland.com/now-know-googles-top-three-search-ranking-factors-245882

' #3 Content Creation and Promotion Strategies

Non promoted content
does not exist,
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' #3 Content Creation and Promotion Strategies

137,000 Facebook
Shares, Hundreds of
Inbound Links, #1
Ranking in Google for 3
Years, and over 3
Million Unique Hits.
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George Takei @ ils Like Page
August1,2014 - 3 .

Our nation is suffering a health crisis. Here is a handy list of some of the
most unhealthy foods we all should avoid.

‘What Not To Eat: 15 Unhealthiest Foods On The Planet
‘We all think we know which foods are healthy and which we should a dbld

we really know why? Besides the hghf( ontent al dlownu(( nal v: 1

world's unhealthiest foods have some pretty dark secrets. Onc gnhlw

il Like # Comment # Share
Sam Ritigers and 16,614 others like this. Top Comments v
8,892 shares 3.1k comments

- Nick Chapa Website got Takei'd
Like - Reply -2 1,156 - August 1, 2014 at 2:27pm

“ 29 Replies
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’ #3 Content Creation and Promotion Strategies

1) Pick the main keyword phrases.
2) Research & produce better ranking content.
3) Interlink your content to pass authority.
4) Promote your content.
a) Email Newsletter & Matching Advertising
b) Social Media
c) Display Advertising
d) Email Outreach

e) Organic Rankings
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' #4 Reverse Engineering

More Referring
domains creates a
higher correlation in
higher rankings.

NUMBER OF REFERRING DOMAINS
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Ahrefs On Page Study - Backlinko Google Ranking Factors
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https://ahrefs.com/blog/on-page-seo/
http://backlinko.com/google-ranking-factors
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' #4 Reverse Engineering

Here is a normal process for reverse engineering:

- Decide what to reverse engineer (keyword phase).
- Pull the links for the web pages positioned above it.
- Identify easy replicable links.
- Acquire the same links.

- Editorial Links.

- Sponsored Links.

- Resources.
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' #5 Using PPC Data for SEO
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' #5 Using PPC Data for SEO

Ways to use PPC data:

1) High converting data with
topical content.

2) Seasons and specials
based landing pages.

3) Focus on converting
keywords on landing

pages.
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AID
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#6 Product Level Text Ads

“81% of consumers research online before they buy.”

Retailing Today Research Online Study
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#6 Product Level Text Ads

(=

Go‘é‘gb Ossur CTi Custom Knee Brace

Al Shopping  Images  Videos  News  Morev  Searchtools

About 8,000 resuits (0.49 seconds)

Shop for Ossur CTi Custom Knee... on Google Sponsored
Ossur CTi Knee  Ossur Custom  Ossur CTI Ossur CTi Ossur CTi OTS
Brace (. CTi Knee Brace  Carbon Fiber Custom Knee Knee Brace
$700.00 §719.20 $55.00 $960.00 $374.99
@BraceShop  Shop-Orthop...  @BraceShop ~ @BraceShop  Shop-Orthop.
@ Special offer ® Special offer ~ ® Special offer

Ossur CTI Custom Knee Brace - Brace Buy Now Only $960
www. I com/Ossur ¥

4.5 %k rating for braceshop.com

Order Now & Get Free Shipping!

Reliable on-time shipping -~ Google Trusted Stores

CTi Custom - Ossur

www.0ssur.com > ....» Products » Knee > Custom Ligament Braces v Ossur =
CTi braces provide the ultimate combination of stabilization and protection of the knee
joint. This truly custom-made brace uses Accutrac® hinges with extension

m RETA' L'S s"b‘ﬂm% #shoporg16
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http://www.retailingtoday.com/article/study-81-research-online-making-big-purchases

#6 Product Level Text Ads

PLTA provides 95% higher ROAS than other campaigns.

bledsoe wraptor ankle brace

All Shopping Images Videos

About 1,820 results (0.57 seconds)

Maps

'!Jn

More ~ Search tools

] www. .com/Bledsoe ~
Free Shipping over $99!

Bledsoe Wraptor Ankle Brace - Brace Buy Now Only $30

Price match guarantee - Ship Free over $99 - Authorized dealer - HSA/FSA Accepted
Reliable on-time shipping — Google Trusted Stores

EEZE RETAILS 25t
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#6 Product Level Text Ads

PLTA enables us to use
modifiers such as
brand, price, model
number, and more in ad

copy.

=

A
l

EZZ RETAIL'S

wo
@

c
4
K 4
S

evs sbo2 shoulder brace

All Shopping Images Videos News More = Search tools

About 448 results (0.73 seconds)

Shop for evs sbo2 shoulder brace on Google

oo
LY

EVS SB02

EVS SB02 EVS SB02 EVS SB03 SB02 Shoulder
Shoulder ... Shoulder ... Shoulder Shoulder Support
$36.00 $35.99 $36.00 $49.99 $35.85

(@ 2Wheel.co... @MotoSport.. @ 2Wheel.co... ) BraceShop Motorcycle Cl...

® Special offer Hdd ks (22) W Special offer % Special offer

Sponsored

EVS - SB02
Shoulder ...
$36.00

BTO Sports

EVS Sb02 Shoulder Brace - [IN.com

) www. . com/EVS-Sports

Buy Now Only $43. Free Shipping over $99!

Authorized dealer - Ship Free over $99 - HSA/FSA Accepted - Price match guarantee
Reliable on-time shipping — Google Trusted Stores

Back Braces - Foot Braces - Neck Braces - Elbow Braces - Ankle Braces - Knee Braces

#shoporg16
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' #6 Product Level Text Ads

The hierarchy of matches:
1) Exact Match

2) Phrase Match

3) Modified Broad Match

EEZE RETAILS 25t

' #7 Data Optimization in Google/Bing Shopping

Main optimization points:

- Unique Product Identifiers (GTIN, UPC, EAN, ISBN,

etc). Also Brand & MPN.
- Title
- Google Product Category

- Description

EEZE RETAILS 25t
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' #7 Data Optimization in Google/Bing Shopping

Shopping Title & Description Optimization

1) Main keywords & modifiers in the first 45 Characters.

2) Use the Main Keyword on the left hand side most as
possible.

3) Include modifiers such as color, brand, model humber,
and more to distinguish it.

4) Use CTAs to acquire more clicks such as #1, Free
Shipping, and more.

EZZE RETAILS 23t ~ #shoporg1é

' #7 Data Optimization in Google/Bing Shopping
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#7 Data Optimization in Google/Bing Shopping

SKU Multiplication:

Retailer used SKU Multiplication to
increase Google Shopping Volume.

- Shopping Traffic increased
346%.

- Shopping Revenue increased
246%.

- Stayed within ROAS target.

m RETA' L'S Eb‘iﬂﬁ% #shoporg16

#7 Data Optimization in Google/Bing Shopping

26 S180 Herbal Capsules for Dogs with Skin Allergies - Skin-eze (180 Capsules)

27 S-180x1 Dog Allergy Pills for Dogs with ltchy Skin - Skin-eze (180 Capsules)
. . o 28 S-180x10 Dog Skin Allergy Meds - Skin-eze (180 Capsules)

s KU M u It' pl |Cat|on: 29 S-180x11 Dog Skin Allergy Treatment - Skin-eze (180 Capsules)
30 S-180x12 Homeopathic Herbs for Dogs with Allergies / Skin Rash - Skin-eze (180 Capsules)
31 $-180x13 Homeopathic Treatment for Dogs with Skin Allergies - Skin-eze (180 Capsules)
32 S180x14 Allergy Relief for Dogs - Skin-eze (180 Capsules)
33 S-180x15 Natural Vitamins for Dogs with Allergies - Skin-eze (180 Capsules)

Additional SKUs are created 34 s180x16 Natural Supplement for Dogs with Allergies - Skin-aza (180 Capsules)

. . 35 S-180x17 Natural Remedy for Dog's Allergies / Itchy Skin - Skin-eze (180 Capsules)
tO ma ke dlffe rent tltles and 36 S-180x18 Natural Allergy Relief for Dogs - Skin-eze (180 Capsules)
. . 37 5-180x19 Canine Skin Allergy Relief - Skin-eze (180 Capsules)
descrlptlons to ca ptu re 33 51802 Allergy Relief for Dogs - Skin-eze (180 Capsules)
. 39 5-180x20 Canine Skin Allergy Meds - Skin-eze (180 Capsules)
more shopplng real eState 40 S-180x21 Canine Skin Allergy Treatment - Skin-eze (180 Capsules)
d t h 41 5-180x22 Dog Allergy Treatment for Dogs with Itchy Skin - Skin-eze (180 Capsules)

a n Ca p u re m o re sea rc 42 5-180x23 Herbs for Dogs with Itchy Skin / Allergies - Skin-eze (180 Capsules)
43 $5-180x3 Vitamins for Dogs with Allergies - Skin-eze (180 Capsules)

VO I u m e ° 44 S-180x4 Supplement for Dogs with Allergies - Skin-eze (180 Capsules)
45 5-180x5 Homeopathic Medicine for Dogs with Allergies / Skin Rash - Skin-eze (180 Capsules)
48 S-1B0x6 Homeopathic Treatment for Dogs with Allergies / Skin Rash - Skin-eze (180 Capsules)
47 S-180x7 Homeaopathic Meds for Dogs with Allergies / Skin Rash - Skin-eze (180 Capsules)
48 S-180x8 Remedy for Dog's Allergies / ltchy Skin - Skin-eze (180 Capsules)
49 5-180x9 Dog Skin Allergy Relief - Skin-eze (180 Capsules)
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#7 Data Optimization in Google/Bing Shopping

Categorization:

Google & Bing relies
heavily on categories.
Having the right
attributes is critical.

EEZE RETAILS 25t

#7 Data Optimization in Google/Bing Shopping

google_product_category

Arts & Entertainment > Hobbies & Creative Arts > Arts & Crafts > Art & Crafting Materials > Textiles > Crafting Canvas
Arts B Entertainment > Hobbies & Creative Arts > Arts & Crafts > Art & Crafting Materials > Art & Craft Paper

Arts & Entertainment > Hobbies & Creative Arts > Arts & Crafts > Art & Crafting Materials > Crafting Adhesives & Magnets
Arts & Entertainment > Hobbies & Creative Arts > Arts & Crafts > Art & Crafting Tools

Home & Garden > Decor > Picture Frames

Office Supplies > Office Instruments > Writing & Drawing Instruments > Pens & Pencils > Pens

Arts & Entertainment > Hobbies & Creative Arts > Arts & Crafts > Art & Crafting Materials > Pottery & Sculpting Materials
Office Supplies > Office Instruments > Writing & Drawing Instruments > Pens & Pencils > Pencils > Art Pencils

Dffice Supplies > Office Instruments > Writing & Drawing Instruments > Pastels

Arts & Entertainment > Hobbies & Creative Arts > Arts & Crafts > Art & Crafting Materials

Arts & Entertainment > Hobbies & Creative Arts > Arts & Crafts > Art & Crafting Tools > Craft Measuring & Marking Tools
Arts & Entertainment > Hobbies & Creative Arts > Arts & Crafts

Home & Garden > Lighting > Lamps

Office Supplies > Shipping Supplies

Furniture > Chairs

Arts & Entertainment > Hobbies & Creative Arts > Arts & Crafts > Art & Crafting Tools > Craft Measuring & Marking Tools > Art Brushes
Office Supplies > Office Instruments > Pencil Sharpeners

Office Supplies > Presentation Supplies

Arts & Entertainment > Hobbies & Creative Arts > Arts & Crafts > Art & Crafting Materials > Craft Paint, Ink & Glaze > Art & Craft Paint
Office Supplies > Office Instruments > Writing & Drawing Instruments > Markers & Highlighters

EEZE RETAILS 25t
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#7 Data Optimization in Google/Bing Shopping

Negative keywords
N eg ative F u n n e I i ng : Negative keywords can prevent your ad from showing to people who search using those words. Learn more

Ad group level Campaign level

Filter Filter

Negative funneling allows us to

stop wasted ad spend and - | 4 Downicad -

better target our products. Negative kayword - [ Negative kayword
"american flag” Arm Brace [about plantar fasciitis]
[arm cast] Arm Brace [achilles tendon surgery]
"arm straps for chair" Arm Brace alog
[back brace for posture] Back Brace aloevera
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Conclusion & Questions

Thank you!

This is where you can find this version written out
and the powerpoint deck | have as well:

visiture.com/Shoporg16

Contact with me:
ron@visiture.com
(404) 594-7917

@Visiture_Search

m RETA".'S s"b‘HL‘}# /\ #shoporg16
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9/26/2016

GIVE BACK WITH FEEDBACK!

Rate this session in the mobile app and
NRF will donate $2 per unique rating to Girls Who Code.

Girls Who Code is a national non-profit organization dedicated to closing the gender gap in technology.
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