. DESIGN DETAIL

on, Managing Editor

Ver

BUENOS AIRES, ARGENTINA

Concept: Hoping to entice customers beyond its
typical demographic, this Latin American retailer
implemented a Scandinavian spa ambience.
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PROJECT SUPPLIERS

RETAILER
Ver, Buenos Aires, Argentina

DESIGN AND ARCHITECTURE
Botner - Pecina Arquitectos,
Buenos Aires, Argentina

CEILINGS
Grupo Comercial,
Buenos Aires, Argentina

FIXTURES
Sassi, Buenos Aires, Argentina

FLOORING
SBG, Buenos Aires, Argentina

FURNITURE
Carpinteria Integral,
Buenos Aires, Argentina

LIGHTING

Eurolamp,

Buenos Aires, Argentina
Parana 207,

Buenos Aires, Argentina

SIGNAGE/GRAPHICS
Perot, Buenos Aires, Argentina

GLASS
Vidrio Pleno,
Buenos Aires, Argentina
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