
WITH AN ENVIABLE HERITAGE, DUNE IS A LEADER IN 
AFFORDABLE LUXURY FASHION. HERE, BEN JOBLING, 
MANAGING DIRECTOR OF DUNE INTERNATIONAL 
AND INTERNATIONAL FRANCHISE AND 
WHOLESALE DIRECTOR,™ DUNE GROURTALKS 
ABOUTTHE BRAND'S CONTINUED EXPANSION IN 
BOTH STORES AND ONLINE PRESENCE. 

Dune is a global leader of affordable luxury fashion footwear 
and accessories. Established in London, the fashion 
capital of the world, the Group has a heritage spanning 
four generations. This is a truly global brand operating in 

82 locations across 12 countries (Dubai. Abu Dhabi, Qatar, Kuwait, 
Bahrain, Saudi Arabia, Libya, India, South Africa, Philippines and Estonia) 
on a franchise basis. It also directly manages some 200 locations in the 
UK, US, France, Germany, Holland, Denmark and Switzerland. 

Dune attracts confident and fashion-conscious customers who 
value their individuality and have high expectations for quality, 
attention to detail and wearability.There is a diverse customer profile, 
owing to the broad appeal of its product. 

"We have worked very closely with our partners on the changing 
retail environments within their markets, particularly in the online 
space, as well sharing with them our learnings on the changing 
customer interactions with Dune here in the UK," explains Ben jobling, 
Managing Director of Dune International and International Franchise 
and Wholesale Director, The Dune Group. "In terms of perception, 
what has been really positive is the acceptance of the consumer in 
seeing us as a destination lifestyle brand across the Ladies', Men's and 
Accessories segments. 

As a lifestyle brand, Dune has ensured, through its new retail 




