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sign: David Collins 51 
Opening date: March 2C 
Store size: 44 sq m 

JIMMY C H O C 

A honed Nero Marquina marble exterior 
frames the new-look Jimmy Choo bout ique 
In Selfridges London, which opened In 
March. Located on the second floor of the 
department store, the 44 sq m retail space 
features a bespoke des ign by David Collins 
Studio, echoing the brand's g loba l des ign 
concept with a slick contemporary take on 
70 s des ign signatures. 

Inside the bout ique, go ld a n d copper 
tones provide a gl istening b a c k d r o p for the 
full Jimmy Choo women's shoe, h a n d b a g 
a n d accessor/ col lect ion. The walls are 
f inished In a del icate woven bronze chevron 
mesh with a feature wall crafted In 
mother-of-pear l mosaic, a n d a g i lded metal 
a n d rock crystal chandel ier suspended from 
the gold reflective cel l ing lends an Inviting 

glow to the space. 
'We wanted to create a modern interior 

that was inspired by 70 s glamour, but 
complement it with the signature elements 
from our concept seen In other stores, so 
we chose the iconic rock crystal a n d gold 
chandel ier , the woven metal mesh used for 
the walls, a n d the animal pattern carpet, 
explains Lewis Taj/lor. design director at 
David Collins Studio. These were then 
mixed with new materials such as the gold 
mirrored cel l ing, mother-of-pear l tile a n d 
smoked acrylic shelving.' 

The pale soft grey silk a n d virgin wool 
carpet brings subtle personality to the 
space, while the whole store Is reflected In 
the gold mirror cei l ing. 

[The go ld mirrored cel l ing] was a 

product we had not seen before a n d we 
were exploring ways In which we cou ld 
make the relatively small space feel much 
bigger, says Taylor. 'We used smoked 
mirror on the walls a n d d e c i d e d to use 
gold on the cei l ing to complement the 
chandel ier a n d increase the a p p e a r a n c e 
of the cel l ing heights.' 

The custom mid-century seating areas 
are finished In luxuriously tacti le velvet a n d 
feature polished-brass t o p p e d tables a n d 
a series of smoke-hued Lucite modular 
displays to complete the des ign. 

The Jimmy Choo Selfrldges bout ique 
is the latest store to be realised by the 
col laborat ion between David Collins Studio 
a n d Sandra Choi, creative director of Jimmy 
Choo that b e g a n In 20W. iff 
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