
There is good news for retailers and not a 
minute too soon as the always-important 
holiday shopping season approaches.
 
;OL�JVYULYZ[VUL�VM�[OLPY�THYRL[PUN�LɈVY[Z��[OL�^LLRS`�HK�
PU�^OPJO��HJJVYKPUN�[V�5PLSZLU��ZVTL�ZWLUK�HZ�T\JO�HZ�
����VM�[OLPY�THYRL[PUN�M\UKZ��PZ�Z\JJLZZM\SS`�HKHW[PUN�[V�
[OL�UL^�TVIPSL�LU]PYVUTLU[��@LZ��[OL�^LLRS`�JPYJ\SHY�PZ�Z[PSS�
YLSL]HU[�[V�ZOVWWLYZ�^OV�HYL�UV^�PUJYLHZPUNS`�ÄUKPUN�[OH[�
JVU[LU[�VU�[OLPY�ZTHY[WOVULZ�HUK�[HISL[Z��(JJVYKPUN�[V�H�
YLJLU[�Z\Y]L`�HTVUN��������TVIPSL�\ZLYZ��W\ISPZOLK�I`�
SLHKPUN�TVIPSL�ZOVWWPUN�HWW��9L[HSL��HUK�SVJH[PVU�IHZLK�
HUHS`[PJZ�JVTWHU �̀�7SHJLK������VM�YLZWVUKLU[Z�YLWVY[�
OH]PUN�SVVRLK�H[�H�JPYJ\SHY�PU�[OL�SHZ[����KH`Z��6M�[OVZL�^OV�
YLWVY[LK�SVVRPUN�[OYV\NO�H�JPYJ\SHY�ULHYS`�����]PL^LK�[OL�
HKZ�PUZPKL�H�TVIPSL�HWW��(JJVYKPUN�[V�HU�(WYPS�YLWVY[�I`�
L4HYRL[LY��WLVWSL�UV^�ZWLUK�HSTVZ[�����VM�[OLPY�[PTL�^P[O�
TLKPH�VU�TVIPSL�KL]PJLZ��;OPZ�PZ�JLY[HPUS`�NVVK�UL^Z�MVY�
YL[HPSLYZ�

What kind of circular have  
you used in the last 30 days?

49.4 %
IN A MOBILE APP

56.4 %
ON A WEBSITE

57.7 %
FROM THE NEWSPAPER

58.3 %
RECEIVED IN THE MAIL

74.5%  
YES

18.1%  
NO

7.5%  
DON‘T RECALL

The new mobile shopper 
How digital circulars 
are impacting retailing 
and altering consumer 
shopping behavior.
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-VY�[OL�ZH]]`�YL[HPS�THYRL[PUN�L_LJ\[P]L�[OPZ�PZ�]LY`�NVVK�
UL^Z!�H�MHTPSPHY�HK�MVYTH[��^LSS�RUV^U�MVY�KYP]PUN�PU�Z[VYL�
[YHɉJ��PZ�UV^�HSZV�PUJYLHZPUNS`�ILPUN�JVUZ\TLK�HJYVZZ�
KPNP[HS�JOHUULSZ��;OPZ�WYLZLU[Z�HU�VWWVY[\UP[`�[V�LUYPJO�
J\YYLU[�T\S[P�JOHUULS�Z[YH[LNPLZ�^P[O�KPNP[HS�TLKPH�HUK�HSS�
[OL�ILULÄ[Z�[OH[�JVTL�^P[O�[OLT�JVTWHYLK�[V�[YHKP[PVUHS�
VULZ!�LHZPLY�[YHJRPUN��IL[[LY�\ZLY�LUNHNLTLU[�TL[YPJZ��TVYL�
LɈLJ[P]L�KPZ[YPI\[PVU��PTWYV]LK�ZWLLK�[V�THYRL[��LɉJHJ �̀�
L]LU[\HSS �̀�JSLHYLY�PTWHJ[�VU�[OL�HSS�PTWVY[HU[�960�NVHSZ�� 
 
Rise of the digital circular: mobile  
and digital nearing print levels

0U[LYLZ[PUNS �̀�[OL�HJ[P]P[PLZ�[OH[�ZOVWWLYZ�YLWVY[�VU�KPNP[HS�JPY�
J\SHYZ�HYL�ZPTPSHY�[V�[OVZL�SVUN�OLSK�[Y\[OZ�PU�[OL�WHWLY�^VYSK��
(TVUN�[OVZL�^OV�J\YYLU[S`�HJJLZZ�KPNP[HS�JPYJ\SHYZ��HSTVZ[�
����YLWVY[�[OL`�KV�ZV�[V�WSHU�ZOVWWPUN�[YPWZ�ILMVYL�OLHKPUN�
V\[�[V�[OL�Z[VYLZ��-VY[`�[^V�WLYJLU[�ILNPU�[OLPY�KPNP[HS�YLZL�
HYJO�H�ML^�KH`Z�PU�HK]HUJL��HUK�HUV[OLY�����PUKPJH[L�[OH[�
[OL`�IYV^ZL�KPNP[HS�JPYJ\SHYZ�H[�SLHZ[�ZL]LYHS�OV\YZ�PU�HK]HUJL�
VM�H�ZOVWWPUN�[YPW��6US`�����ZH`�[OH[�[OL`�HJJLZZ�KPNP[HS�
JPYJ\SHYZ�^OPSL�HJ[\HSS`�PU�H�Z[VYL�PTWS`PUN�[OH[�KPNP[HS�JPYJ\SHY�
\ZL�OHZ�[OL�WV^LY�[V�JH[HS`aL�H�Z[VYL�]PZP[�Q\Z[�SPRL�P[Z�WHWLY�
HUJLZ[VY�

Digital media as a complement  
for traditional print distribution
+LZWP[L�[OL�KLJSPUL�PU�UL^ZWHWLY�JPYJ\SH[PVU��TVZ[�YL[HPSLYZ�
^PSS�JVUMLZZ�[OH[�[OL�^LLRS`�HK��L]LU�PU�WHWLY��Z[PSS�¸^VYRZ�¹��
;OH[�MHJ[�PZ�IVYUL�V\[�PU�[OL�YLZLHYJO�KVUL�I`�9L[HSL�HUK�
7SHJLK�PU�[OH[�L]LU�HTVUN�[OVZL�YLZWVUKLU[�^OV�YLWVY[LK�
UV[�OH]PUN�\ZLK�H�JPYJ\SHY�PU�[OL�WYL]PV\Z����KH`Z������VM�
[OL�YLZWVUKLU[Z�ZHPK�[OL`�^PSS�\ZL�VUL�PU�[OL�M\[\YL�
 
 
The study also shows how this traditional 
marketing-friendly format is enjoying a 
second life in digital media: 
 
 77% of respondents who used a paper circu-
lar in the last 30 days claim that they plan to 
begin using digital circulars. Only 23% of the 
respondents said that they would prefer to 
stick with their paper versions.

Among those not using a circular in the last 
30 days but stating that they will use one in 
the future, 60% prefer to use a digital one  
(41% said they would prefer to use circulars 
exclusively in a digital format). 

When would you be most likely to open your 
digital circulars when planning to shop?

4.8% 12.9% 21.4% 41.5% 
IN THE PARKING LOT, 

RIGHT BEFORE  
I START SHOPPING

WHILE I AM  
SHOPPING

A FEW HOURS  
BEFORE I GO  
SHOPPING

I LOOK AT  
CIRCULARS FOR THE 

BEST DEALS AT LEAST 
A DAY IN ADVANCE
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>OLU�P[�JVTLZ�[V�ZWLJPÄJ�TVIPSL�KL]PJLZ���ZTHY[WOVULZ�
HUK�[HISL[Z�������VM�YLZWVUKLU[Z�ZH`�[OL`�OH]L�KV^USVHKLK�
H�TVIPSL�HWW�MVY�H�ZWLJPÄJ�YL[HPSLY��6]LY�����ZH`�[OL`�OH]L�
HJJLZZLK�KPNP[HS�JPYJ\SHYZ�\ZPUN�H�TVIPSL�HWW�[OH[� 
HNNYLNH[LZ�[OL�^LLRS`�HKZ�VM�T\S[PWSL�YL[HPSLYZ��^P[O�H�
^OVWWPUN�� ��VM�[OVZL�^OV�\ZL�TVIPSL�HNNYLNH[VYZ�JP[PUN�
¸JVU]LUPLUJL¹�HZ�[OL�IHZPZ�VM�[OLPY�WYLMLYLUJL��

��4VIPSL�HWW�KV^U�
SVHKLK�MVY�H�ZWLJPÄJ�
YL[HPSLY

��4VIPSL�HWW�VY�
^LIZP[L�[OH[�HNNYL�
NH[LZ�JPYJ\SHYZ�MYVT�
T\S[PWSL�YL[HPSLYZ

��>LIZP[L�MVY�H[�SLHZ[�
VUL�PUKP]PK\HS�YL[HPSLY

-\Y[OLY�[V�[OL�WVPU[�VM�PUJYLHZPUN�HWW�\ZHNL�V]LYHSS��VM�[OVZL�^OV�J\YYLU[S`�
KVU»[�\ZL�H�KPNP[HS�JPYJ\SHY������ZH`�[OH[�PM�[OL`�KPK�HJJLZZ�H�KPNP[HS�JPYJ\SHY�
P[�^V\SK�TVZ[�SPRLS`�IL�[OYV\NO�HU�HWW��;OPZ�Z\NNLZ[Z�[OH[�[OLYL�PZ�HU�\WZPKL�
V]LYHSS�PU�HWW�IHZLK�H]HPSHIPSP[`�PU�NLULYHS��HUK�HNNYLNH[VYZ�PU�WHY[PJ\SHY��6M�
[OVZL�^OV�J\YYLU[S`�KV�UV[�\ZL�KPNP[HS�JPYJ\SHYZ������ZH`�[OH[�[OL`�^V\SK�
WYLMLY�HU�HWW�[OH[�HNNYLNH[LZ�^LLRS`�HKZ�

Why would you prefer to use a single app or 
website to view multiple retail circulars?

��0�JHU�VYNHUPaL�T`�
ZOVWWPUN�LɈVY[Z�
I`�SVJH[PVU�HUK�
WYVK\J[Z�I`�JYLH[PUN�
SPZ[Z�HUK�\ZPUN�UH]P�
NH[PVU�M\UJ[PVUZ�VU�
[OL�HWW

��0�LUQV`�KPZJV]LYPUN�
HSS�[OL�PU[LYLZ[PUN�HUK�
]PZ\HSS`�H[[YHJ[P]L�
VɈLYZ�H]HPSHISL�PU�
T`�HYLH

��0�KVU»[�^HU[�[V�TPZZ�
HU`�KLHSZ�ILPUN� 
VɈLYLK�[OYV\NO�HSLY[Z

��0[»Z�JVU]LUPLU[�[V�
OH]L�[OLZL�JPYJ\SHYZ�
HSS�PU�VUL�WSHJL

��;VV�THU`�HWWZ�
JH\ZL�JS\[[LY�HUK�
HYL�JVUM\ZPUN�VU�H�
ZTHY[WOVUL�VY�[HISL[

If you were going to use a  
digital circular in the future, 
which type would you prefer?

��0�WYVIHIS`�^PSS�UV[�
\ZL�H�KPNP[HS�ZOVW�
WPUN�JPYJ\SHY�PU�[OL�
M\[\YL
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Research Online / Purchase Offline

;OL�Z\Y]L`�MYVT�9L[HSL�HUK�7SHJLK�HSZV�HZRLK�YLZWVUKLU[Z�
HIV\[�[OLPY�ZOVWWPUN�OHIP[Z�YLSH[P]L�[V�YLZLHYJOPUN�VUSPUL�
HUK�[OLU�JVTWSL[PUN�[OLPY�W\YJOHZL�PU�H�WO`ZPJHS�Z[VYL���5V[�
Z\YWYPZPUNS �̀�[OL�JH[LNVY`�[OH[�JHTL�PU�ÄYZ[�^HZ�JVUZ\TLY�
LSLJ[YVUPJZ�HUK�[LSLJVTT\UPJH[PVUZ�^P[O�HSTVZ[�� ��VM�[OL�
WLVWSL�ZH`PUN�[OH[�^HZ�L_HJ[S`�[OLPY�ILOH]PVY���:VTL^OH[�
Z\YWYPZPUNS`�ZLJVUK�^HZ�HWWHYLS�H[�HSTVZ[������MVSSV^LK�
JSVZLS`�I`�HWWSPHUJLZ�H[�������;OPZ�TPNO[�IL�K\L�[V�[OL�
MHJ[�[OH[�[OL�Z\Y]L`�^HZ�JVUK\J[LK�HTVUNZ[�HJJVTWSPZOLK�
ZTHY[WOVUL�\ZLYZ�^OV��HJJVYKPUN�[V�H�7L^�9LZLHYJO�Z[\K`�
PU�������[LUK�[V�ZRL^�ZSPNO[S`�`V\UNLY���*VTPUN�PU�SHZ[�MVY�
YLZLHYJOPUN�VUSPUL�I\[�W\YJOHZPUN�PU�Z[VYL�^HZ�[OL�V]LYHSS�
7L[�JH[LNVY`�H[�JSVZL�[V�����]LYZ\Z�[OL�UL_[�PKLU[PÄHISL�
JH[LNVY �̀�*YHM[Z�HUK�/VTL�-\YUPZOPUNZ�H[������

Conclusion

(Z�[OL�ZLPZTPJ�ZOPM[�PU�TLKPH�JVUZ\TW[PVU�OHIP[Z�JVU[PU\LZ��YL[HPSLYZ�T\Z[�JVU[PU\HSS`�ZOPM[�[OLPY�THYRL[PUN�HUK�TLKPH�WSHUZ�
[V�YLHJO�UL^�J\Z[VTLYZ���>OPSL�[OLPY�[VVSIV_LZ�OH]L�L_WHUKLK�[V�PUJS\KL�LTHPS��[L_[Z��ZVJPHS��SV`HS[ �̀�VUSPUL�]PKLV�HUK�]HYPV\Z�
V[OLY�PUP[PH[P]LZ��IYVHKJHZ[�[LSL]PZPVU�HUK�[OL�^LLRS`�HK�VM[LU�YLTHPU�HZ�[OL�JVYULYZ[VULZ�VM�[OLPY�LɈVY[Z���;OL�NVVK�UL^Z�PZ�
[OH[�[OL�^LLRS`�HK��^OPJO�M\UJ[PVUZ�HZ�H�]LOPJSL�[V�ZOV^JHZL�HU�HZZVY[TLU[�VM�MLH[\YLK�WYVK\J[Z�HUK�KYP]LZ�PU�Z[VYL�]PZP[Z��
OHZ�Z\JJLZZM\SS`�JYVZZLK�[OL�JOHZT�PU[V�[OL�TVIPSL�HUK�KPNP[HS�ZWHJL���;OL�JOHSSLUNL�MVY�THU`�THYRL[LYZ�PZ�[OL`�HYL�ILOPUK�PU�
OV^�[OL`�HSSVJH[L�[OLPY�THYRL[PUN�M\UKZ�[V�JV]LY�[OPZ�UL^�SHUKZJHWL"�Z[Y\NNSPUN�[V�OVSK�VU[V�H�KPZ[YPI\[PVU�TVKLS�^OPJO�PZ�PU�
KLJSPUL��^OPSL�[OLPY�J\Z[VTLYZ�MVYNL�HOLHK�X\PJRS`�PU[V�UL^�KPNP[HS�HUK�TVIPSL�TLKP\TZ���;OL�L]PKLUJL�WYLZLU[LK�PU�[OPZ�Z[\K`�
MYVT�9L[HSL�HUK�7SHJLK�PUKPJH[LZ�[OH[�[OL�MVYTH[�VM�[OL�^LLRS`�HK��WYLZLU[LK�KPNP[HSS`�HUK�VU�TVIPSL�KL]PJLZ�PZ�]LY`�YLSL]HU[�MVY�
ZOVWWLYZ�HUK�PZ�VU�H�Z[LLW�[YHQLJ[VY`�\W^HYK���9L[HPSLYZ�^OV�^HU[�[V�Z[H`�HOLHK�VY�L]LU�VU�WHJL�^P[O�[OLPY�J\Z[VTLYZ�T\Z[�
TV]L�HNNYLZZP]LS`�PU[V�[OPZ�UL^�KPZ[YPI\[PVU�JOHUULS�^P[O�[OL�ZHTL�]LSVJP[`�HZ�[OLPY�J\Z[VTLYZ�
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12.9%

21.8%

24.0%

31.2%

37.5%

58.6%

Products most often researched 
online and then purchased in a 
physical store.

Physical Store ?
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