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Positive
Predictions

C-store retailers are more bullish than last
year on how high their sales will rise
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he second-annual Convenience Store News

Retailer Forecast Study shows that 82 percent

of c-store operators expect their average sales
per store to increase this year vs. 2015. In last year’s
study, 86 percent of c-store operators anticipated
increased sales in 2015 vs. 2014.

What will have the biggest impact
on sales and profitability for your
convenience store(s) in 2016?
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“The marketplace is changing and we have to
change with it,” one retailer commented.

When asked about the issues that could have the
biggest impact on their sales and profitability in the
new year, motor fuel prices once again ranked No. 1,
although it was cited by a lower percentage of opera-
tors this year (60.5 percent vs. 72.5 percent last year).

Health care costs/regulations jumped up one spot to
rank second this year, followed closely by labor issues,
which also moved up one spot. When it comes to gov-
ernment regulation, c-store operators have a lot to say.
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Comments by Forecast Study respondents included: new Food and Drug Administration rules pending for
e “Can’t control what the king does with his pen.” electronic cigarettes and vapor products. Respondents
¢ “Compliance with government regulations is a expressed concern that new rules will diminish sales.

huge cost to our business.” Several other top-of-mind matters were mentioned by
e “Higher wage costs for the first time in over 10 operators for a second consecutive year, including com-
years is outpacing sales.” petition, healthy eating trends and demographic changes.
Also in the regulation realm, c-store retailers are For the first time, mobile commerce/marketing made the
worried about tobacco regulation, particularly the list, further proving the power of smartphones.
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