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Preface 
A s w e e m b a r k o n our 
s e c o n d sty le specia l o f the 
year, w e ' v e no t iced tha t an 
increasing n u m b e r of fash ion 
labels are m o v i n g their 
p roduc t i on c loser to h o m e . 
Cou ld it b e that ou tsourc ing 
has had its day? 

W R I T E R 
Andrew Tuck 

I L L U S T R A T O R 
Jeff Ostberg 

Autumn treats 
Fresher weather m e a n s 
cosy c lo thes: head to our 
w o m e n s w e a r edi t , {page 202) 

There are some brave people working in 
the world of fashion. A few weeks ago we 
were talking to an old friend of M O N O C L E 

who runs a Savile Row tailor and also an 
edgier fashion line. He told us that when 
one of the factories that makes clothes 
for him was recently put up for sale he 
stepped in and bought it. Now, this is a 
factory in a part of England that has seen 
tough times and a seemingly unstoppable 
decline in its old core industries. But 
Patrick Grant saw an opportunity to not 
only keep his supply lines open but also 
make the factory a vibrant success by 
making clothes for his lines and other 
fashion firms. And without whipping out 
the tambourine and getting all Salvation 
Army on us, Grant also wants to do 
something for the town of Blackburn (see 
the full report on page 1 7 2 ) . 

At M O N O C L E what we liked about this 
story was how it marked a change in 
how fashion brands see their role. Over 
the past 10 years we have charted the 
outsourcing of fashion production, 
then its subsequent reshoring to the likes 
of Portugal and Poland when the results 

proved disappointing (and labels finally 
felt uncomfortable about how workers 
were often being treated). And now we 
have fashion companies putting cash into 
buying factories in their own markets (as 
you will see from our report, Grant is part 
of a trend). It's a remarkable change in 
fortunes - and attitudes. 

That's the thing about the word "style": 
it sounds all surface but the people who 
work in this world are makers and 
employers, the bedrock of communities. 
And on top of that they make nice things 
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T H E L E A D E R 

Style issue Fashion forward 
Style has a lways been 
abou t more than just the 
classic fashion behemoths. 
W e chat t o f ive begu i l ­
ing b rands creat ing a 
buzz w i th ventures f r o m 
Milan to Los Ange les a n d 
beyond , (page 179) Fall kit 

O c t o b e r doesn ' t mean 
an e n d t o enjoy ing be ing 
o u t d o o r s . Our p ick o f 
men 's accessor ies wil l get 
y o u raring t o g o for a run. 
(page 209) 

to wear, as you will see in this month's Style 
Directory and also on the pages of our 
Retail Top 2 0 . 

There are other gems in this issue and 
one of them has a style connection too. 
Well, if men the size of boulders dressed in 
burlap shorts count as style in your books. 
Robert Bound, our Culture editor, headed 
to Swiss mountains to watch the national 
sport of Schwingen: a kind of wrestling that 
involves chucking your adversaries around 
a sawdust-covered arena. It's highly enter­
taining - the sport and the report. And we 
have even put up with M r Bound's attempts 
to carry off said shorts back in London. 

There are examples of good taste 
in our report on the Danish embassy in 
London and the offices of Gazeta Wyborcza 
in Warsaw. But somehow those shorts win 
the day. — 

Work and play 
Japanese label B e a m s has 
built a hol iday house fo r 
emp loyees t o use. We talk 
t o its designer: t h e c o m ­
pany 's founder Yo Shi tara. 
(page 215) 

Further thinking 
W e ' v e seen m a s s b r a n d s 
in the e lec t ron ics a n d 
t e c h s p a c e re-eva luat ing 
p roduc t i on a n d log is t ics a n d 
br ing ing p r o d u c t i o n c loser 
t o H Q s in S a n J o s é a n d 
Dallas. N o w it's t i m e for b i g ­
ger b r a n d s t o start squar ing 
c o s t w i th b o t h t h e soc ia l 
a n d env i ronmenta l i m p a c t 
o f p r o d u c t s be ing m a d e in 
u n h a p p y fac to r ies a n d t o o 
far a w a y f r o m co re marke ts . 
A t t h e s a m e t ime there 's t h e 
creat ive ups ide o f keep ing 
des igners a bi t c loser t o 
t h e p r o d u c t i o n rather t h a n 
t u c k e d a w a y in an atelier, 
m o n o c l e ' s h a d a f e w fur ther 
t h o u g h t s o n the top i c . 

1 
Do all o f t h o s e c o t t o n e c o 
t o t e s that have b e c o m e a 
re ta i l -packag ing s t a n d a r d 
really need t o be s e w n 
In India? Cou ldn ' t there 
b e s o c i a l - e m p l o y m e n t 
p r o g r a m m e s to a lso s t i tch 
t h e m in Manchester , 
M a n i t o b a a n d the outsk i r ts 
o f M e l b o u r n e ? 

2 
The g o v e r n m e n t o f V ienna 
has d o n e a g o o d j o b o f not 
on ly p r o m o t i n g a p p r e n t i c e ­
sh ips bu t a lso e n c o u r a g i n g 
p r e m i u m manu fac tu r i ng 
in a n d a round the city. I ts 
W i e n P roduc ts ini t iat ive is 
o n e tha t o the r m a y o r s a n d 
b u s i n e s s - d e v e l o p m e n t 
agenc ies shou ld study. 

Weav ing - techno logy tha t ' s 
less labour in tensive m igh t 
see t ra iners be ing m a d e 
in t h e US aga in . Is it t i m e 
for t h e text i le and g a r m e n t 
industr ies t o start look ing at 
their ex is t ing real es ta te in 
Europe a n d see ing h o w it 
m igh t b e k i cked b a c k 
into ac t ion? 


